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COMPARING 1H 2021 WITH 1H 2019:

R$ 1,082 billion (+ 6,9%)1H21 GROSS REVENUE 

58.9 million (+ 0,4%)1H21 PAIRS SOLD 

HIGHLIGHTS OF 1H21 VS. 1H19

1H21 RECURRING EBIT  R$ 113.5 million (+ 64,6%)
 

Results for 

2Q21 & 1H21

http://ri.grendene.com.br

B3 ticker:  
GRND3

SHARE GAIN - EXPORTS  from 21.5% to 23.2%
 

Net revenue: R	 $ 881.3 m	 illion –	  	7.1% h	 igher

Recurring net profit: R	 $ 171.2 m	 illion –	  	22.7% h	 igher

Volume, pairs: 5	 8.9 m	 illion –	  	0.4% h	 igher

Second interim dividend: R	 $ 33.7 m	 illion.  
Shares trade ex-dividend on August 6, 2021 – payment starts August 18, 
2021.

Number of shares:
Common: 902,160,000

Price (June 30, 2021):
R$ 10.03 per share

Market value:
R$ 9.0 billion
US$1.8 billion

Conference call 
Brazilian:

July 30, 2021 at 10.30 a.m.

Connect on:
- Brazil: +11-3181-8565 or 

Conference call 
International:

July 30, 2021 at 10.30 a.m. (Brasília time) 
(Simultaneous translation)

Connect on:
+1-412-717-9627 (USA)
+44-20-3795-9972 (UK)

Contacts:
Alceu Albuquerque, IRO
dri@grendene.com.br

Tel.:
+55-54-2109-9022



Sobral, July 29, 2021 – In this release Grendene (B3: Novo Mercado – GRND3), publishes 

results for 2Q21 and 1Hvz21. 

Figures are consolidated, stated in accordance with  IFRS (International Financial Reporting 

Standards).

Financial and 
economic indicators

HIGHLIGHTS 
OF 

RESULTS 2Q21 
AND 

1H21
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MANAGEMENT DISCUSSION AND ANALYSIS

Gross Sales Revenue (R$ mn)

In March and April 2021 there was a resurgence of the coronavirus pandemic in Brazil, causing a 

need for more rigorous actions to be taken to contain its spread. There was again greater 

uncertainty on how long it would last, and on the possibilities for recovery of the economy, due to 

at least 4 factors: (i) renewed tougher restrictions on movement; (ii) a renewed need to close 

physical retail stores; (iii) high unemployment (reaching 14.7% in 1Q21, a historic record 

according to the IBGE); and (iv) reduction in workers' income.

With this adverse context, orders received in March and April of this year were lower than the 

company had projected, due to an environment of uncertainties, with more than 65% of the 

country's retailers closed. These factors interrupted a prior trend of three consecutive quarters in 

which Grendene had reported record or near-record results.

The reduction in the volume of orders received in March and April had a direct impact on our 

performance in 2Q21, since in our system of production and billing these orders were delivered 

and billed in April and May, respectively. The Company produces the goods after receiving the 

orders – items are always delivered and invoiced in the month following receipt of the order.

May was an inflection point in the quarter. Due to the progress made with vaccination, easing of 

measures restricting movement, reopening of retailers and reduction of the level of uncertainty, 

consumption showed a significant increase compared to the prior months, causing an increase in 

the volume of orders in May for billing in June, as shown in the chart below. 
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MANAGEMENT DISCUSSION AND ANALYSIS

Similarly, our men's footwear lines – the Rider, Cartago and 

Mormaii brands, performed very positively in the period. The 

robust performance of the Rider line, with the second-best 

quarter in its history, also made a strong contribution. Its 

volume of pairs sold was significantly higher than in the years 

before the pandemic, and the brand increased its market 

share, even with the increase in average price of the products.

The “self-service” channel, keeping up its positive 

performance trend since the start of the pandemic, had its 

best-ever quarter from April to June 2021, in terms of both 

revenue and volume. Its volume of pairs shipped was 19.1% 

higher than in 2Q19.

In this report, to provide the best demonstrative assessment of Grendene's performance in the 

second quarter of 2021, we offer a comparison with the figures for the same period of 2019 – since 

the figures for 2020 were very weak due to the company's production being shut down for 

practically the whole period, severely affecting the volume of pairs shipped (4.3 million).

In 2Q21, gross revenue was R$ 437.7 million, 11.9% lower than in 2Q19, and volume of pairs 

shipped was 21.9% lower, at 23.5 million. Gross revenue per pair, at R$ 18.60, was 12.7% higher 

than in 2Q19. 

In the first half of 2021, gross revenue, at R$ 1.1 billion, was 6.9% higher than in 1H19, while volume 

of pairs shipped (58.9 million) was at the same level as in 1H19, reflecting gross revenue per pair 

6.4% higher.

In the domestic market, gross sales revenue in 2Q19, at R$ 333.8 million, and volume of pairs 

shipped (at 18.4 million) were respectively 16.4% and 25.5% lower than in 2Q19 – also reflecting 

gross revenue per pair 12.1% higher. This was due to price increases that we put in place in 

October 2020 and February 2021 and, to a lesser extent, the positive effect of the mix of lines and 

products sold. In the first half of 2021, sales to the domestic market, at R$ 805.5 million, were 1.6% 

higher than in 1H19. 

By product range:  We saw excellent performance in the boots segment, achieving the second best 

quarter in its history. As part of this effect, our Pega Forte brand consolidated its position as the 

principal Brazilian representative of this type of utility footwear, also used in Individual Protection 

Equipment (IPE).



Sales in the magazine-store channel were relatively stable. We consider this a very good result, 

since it was one of the most hard hit of the retail channels, since the greater part of its stores are in 

shopping malls. These establishments were completely closed down for a good part of the quarter, 

and even today still face restrictions on occupation capacity and hours of opening. Due to these 

factors, we see our keeping the level of sales in magazine stores unchanged, capturing market 

share from other brands, as a result to be celebrated.

In contrast, our channel referred to simply as retail, historically the channel with the highest billing 

in our mix, continued to suffer difficulties, due to the restrictions on opening hours and the low traffic 

of visitors in shoe stores.

In the international market, the gradual recovery of Brazilian footwear exports context enabled us 

to have a more positive performance. According to the Brazilian Footwear Industry Association 

(Abicalçados), 25.1 million pairs were exported in April and June – 12.7% more than in 2Q19 – for 

revenue of US$195.7 million, 8.9% less than in 2Q19. The reduction of 19.2% in the average price 

of footwear exported is a reflection of the appreciation of the dollar against the Real, which made 

possible more competitive prices for the international market, even maintaining attractive margins. 

Our export sales revenue was 6.4% higher in 2Q21 than in 2Q19, while our volume of pairs shipped 

was 5.4% lower – reflecting revenue per pair 12.5% higher. In 1H21, gross revenue was 26% 

higher than in 1H19, at R$ 276.6 million, with volume of pairs shipped (at 13.2 million) 7.4% higher.

These results in our exports reflect several factors: (i) our support for our distributors over the year 

2020, which accelerated inventory turnover, and receipt of new orders for replacement of 

merchandise; (ii) changes in commercial management and the channels, facilitating entry of new 

distribution partners in various markets; (iii) resumption of exports, to a higher number of 

destination   countries;   (iv)   higher  volume  of  business  with  direct  clients  in  certain  markets;  
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Our export 

share 

expanded 

to 23.2% – 

from 21.5%

(v) excellent acceptance by clients of the brands 

Copacabana, Azaléia and Mormaii, after their global 

launch; (vi) greater presence in the self-service 

channels; and (vii) depreciation of the Real against the 

dollar, which makes our products even more 

competitive, with attractive margins for the Company.

With the high volume of pairs shipped in 1H21, our 

export share expanded to 23.2% – from 21.5% in 1H19 – 

while the total volume of Brazilian footwear exports was 

0.3% lower in 1H21 than in 1H19.



Net operational revenue in the second quarter of 2021 was R$ 358.0 million, 10.5% lower than in 

2Q19, reflecting the lower number of pairs shipped and a smaller mix of products sold. In the first 

half of 2021, net operational revenue was 7.1% higher than in 1H19.

Gross profit was 18.4% lower in 2Q21, at R$ 127.0 million, corresponding to a gross margin of 

35.5%. 

The gain in workforce efficiency (an improvement of 2.0 percentage points compared to 2Q19) 

was not enough to compensate the costs pressure in raw materials. In 1H21 gross profit was R$ 

363.2 million, 10.7% higher than in 1H19, with gross margin of 41.2% (1.3 pp. higher than in 

1H19).

As from June this year we began to see the first signs of balance between global supply and 

demand in resin (our principal raw material). The increase in availability of resin in the 

international market, due to resumption of operation of the major PVC producers in the United 

States, together with the reduction of internal demand in India, resulted in the price of resin in the 

international market being lower in the most recent weeks. 

We believe that by the end of this year this trend in production of the price of resin will prevail, but 

we do not feel able to estimate the scale and intensity of this change.

Control of operation expenses, and a quest for continuous reduction of leverage, continue to be 

focus points for the Company. Operational expenses were 12.3% lower in 2Q21 than in 2Q19 – 

the percentage difference is greater than the fall in revenue between the two periods (10.5%), 

mainly due to reduction in variable expenses and expenses on advertising and marketing.

Recurring Ebit in 2Q21 was R$ 6.6 million in 

2Q21, compared to R$ 21.4 million in 2Q19, 

mainly reflecting the lower volume of pairs 

shipped.  
Non-recurring items in 2Q21 totaled R$ 7.4 

million, comprising the following: Credits of ICMS 

tax wrongly charged on PIS and Cofins amounts 

applied to inputs (R$ 10.0 million positive); 

estimated allowance for doubtful receivables (R$ 

8.7 million negative); expenses related to Covid-

19 (R$ 4.5 million negative); dispute with the land 

authority Incra (R$ 1.0 million negative); and 

write-off of fixed assets of Grendene UK (R$ 3.2 

million negative). 
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1H21:
Gross profit 

10.7% 
higher than 
in 1H19



At the end 
of 1H21 
held cash of 
R$ 2.0 billion

In 1H21, recurring Ebit was 64.6% more than in 1H19, at R$ 113.5 million. The non-recurring items 

in 1H21 comprised:  Credits of ICMS tax wrongly charged on PIS and Cofins amounts applied to 

inputs (R$ 10.0 million positive); credits in proceedings (R$ 0.9 million positive); estimated 

allowance for doubtful receivables (R$ 8.7 million negative); expenses related to Covid-19 (R$ 8.4 

million negative); dispute with Incra (R$ 1.0 million negative); and write-off of fixed assets of 

Grendene UK (R$ 3.2 million negative)  – totaling R$ 10.4 million negative. For 2Q21, Grendene 

reports net financial revenues of R$ 48.7 million, 9.1% less than in 2Q19. Income from cash 

investments was R$ 10.2 million lower than in 2Q19, due to the lower CDI rate; while the gain on 

foreign exchange transactions was R$ 14.3 million lower. On the other hand, the sum of the result 

of: (i) adjustments to present value (R$ 5.3 million negative), (ii) investments in equities (R$ 19.6 

million positive), (iii) other financial assets (silent partnerships – SCPs, R$ 2.8 million positive), and 

(iv) other financial transactions (R$ 2.5 million positive) was R$ 19.6 million higher than in 2Q19. 

Net profit in 2Q21 was R$ 39.4 million, 22.9% higher than in 2Q19. The main factors in the lower net 

profit were: (i) volume of pairs shipped 21.9% less than in 2Q19, reflecting the 'second wave' of 

Covid-19, and (ii) cost pressure in raw materials. 

In 1H21, recurring net profit at R$ 171.2 million was 22.7% 

higher than in 1H19 (R$ 139.5 million).  

At the end of 1H21 Grendene held cash of R$ 2.0 billion, 

maintaining its solid financial situation. 

Having said this, we would make clear: we are optimistic for the 

second half of 2021, although we are aware of the risks that new 

variants of coronavirus represent for the speed of economic 

recovery worldwide. 

Although recovery was slow at the beginning of the second quarter, at the end of June we were 

much encouraged by the rapid expansion of demand in the month. Looking forward to the second 

half of this year, we are very confident for Grendene's performance, due to our recently launched 

spring-summer collection, which was very well received by clients, acceleration of the trend to 

casualization and the quest for comfort, the commitment of our team, and the strength of our 

brands. 

We have now seen the impact that vaccination has had on reopening the world's principal 

economies. In Brazil, the recovery in June was a strong indication of what happens when 

measures restricting movement and retailing are removed: consumers come back, and they come 

back with an appetite. 

With this scenario, in 2021 we expect growth in sales and in margins when compared with the prior 

years.
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Melissa performed less well than our other 

brands in 2Q21, in both the domestic and 

the export market.  Its success depends 

heavily on the ‘Clube Melissa’, which were 

heavily affected because mainly they are 

in shopping malls, which were closed or 

suffered restrictions on customer traffic 

during much of the quarter.

In this context, both gross revenue and 

volume of pairs shipped were 35% lower 

than in 2Q19. 

In the domestic market, gross revenue 

from sell-in was 40% lower, and the 

volume of pairs shipped was 35% lower, 

than in 2Q19. 

For sell-out, gross revenue of the franchise network was 29.6% lower than in 2Q19, also due to the 

restrictions referred to above.

Starting in June, see saw a window of recovery in Melissa's billing, with the peak monthly sell-out of 

the year, reflecting the reopening of physical retailers, especially shopping malls.

In the quarter, we added nine new Melissa Clubs to our franchise network, completing a total of 

354 active Clubs.

One of the key events for Melissa in the domestic market was the partnership established with 

Lojas Renner, Brazil's largest fashion retailer, for sale of the Sun line, in some of Renner's more 

than 380 stores operating in the country. This is the Melissa brand's first partnership with a 

department store.

Also in the domestic market, we continue to accelerate our capacities for omnichannel sales, to 

ensure that our consumers can get our products where and when they want them. With this 

expansion, our omnichannel operation now has 286 physical stores operating on the 'showroom' 

model, and 168 with ship from store service. 

Melissa's performance was similar in the export market, with volume of pairs shipped 33% lower 

than in 2Q19, and billing 39% lower in US dollars and 18% lower in Reais.  
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Our strategy for internationalization of the Melissa brand took a significant step in March, when we 

took over operation of the Disney Springs store in Orlando. Also this year, we expect to open three 

more stores in the United States (one in San Diego and one in Miami), in September and October. 

Added to the Westfield City store in Los Angeles, this will bring the total number of Melissa stores 

in the US to five.

For internationalization in the East, our aim is to open at least two stores in Shanghai, China, 

before the end of 2021.

At the end of the quarter, as well as our own stores in the United States, there were 34 Melissa 

Club stores outside Brazil, run by third-party entrepreneurs, under the new concept of the Club. 

DIGITAL TRANSFORMATION

We made progress in all of our three key 

directions – which guide the Company's digital 

transformation: 

1) Organizational culture:  We formed a group 

of Digital Facilitators, comprising more than 200 

people, responsible for foster ing and 

disseminating digital transformation inside the 

Company. The aim is to align all the employees 

with the context of innovation.

2) Business structure:  Our objective of achieving the aims of five years in two was more than 

achieved in February this year, when we completed our project to bring all of the online trading of 

our brands both in Brazil and worldwide in-house in only 10 months.

The migration of the online stores enabled us to make great improvement in the consumer's 

experience, and deepen connections, taking advantage of each point of contact to make 

connections of better quality, and involve our clients.

The new platform, for example, enabled us to bring our two distribution centers in Brazil's 

Northeastern Region, and also the distribution for the more than 350 Melissa Clubs throughout 

the country, together into one location. This significantly reduced our e-commerce delivery times. 
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In spite of the strong monthly growth in online sales of our 

brands, e-commerce is one of the Company's major sales 

drivers: it currently provides only 2.5% of our total revenue, but 

penetration of online e-commerce in Brazil's apparel and 

footwear sector is 19%. The latent potential for growth is even 

clearer when we compare this with the percentage in the United 

States and China – where it is over 35%.

With the phase of migration of our online stores completed, the 

priority now is integration with the principal marketplaces in the 

market, starting in July, and the rollout of the Omni project for all 

Clube Melissa.

3) Technology:  We launched the 'Grendene Aproxima' 

(“Getting closer to Grendene”) program, based on MPV. This is 

led by the team of Bergamotta Labs, created to bring Grendene 

closer to the ecosystem of startups, to add more speed and 

innovation to delivery of solutions for the Company. The 

program seeks to find, develop and test innovative solutions 

related to a series of guidelines: digital first, customer/people 

centric, globalization and sustainability. Since the launch of the 

program, 7 start-ups in various sectors have made 

presentations to Grendene's Executive Board.

2Q21

On-line 
sales

680% 
higher

As well as these points, we have seen other encouraging results: Grendene's online sales, 

excluding release, were 680% higher in the second quarter of 2021 than in 2Q20. Rider's online 

sales were 933% higher in 2Q21 than 2Q20, and sales of Ipanema were 857% higher.  We are very 

excited about not only the strong growth in sales, but also the increase in traffic and the conversion 

rate in the e-commerce of the brands.
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INTERNATIONALIZATION

The international market is the Company's main lever for growth in the coming years. Although 

Grendene is one of world's largest producers of footwear, it still has less than 1% of the global 

footwear market, which totaled US$360 billion in 2019, and expects to grow to US$537 billion in 

2028, according to report by Research Dive, benefiting from world population growth and the 

growth in global GDP. 



3G
RADAR

JV

To expand our export sales, as reported in our Material Announcement 

published on July 5, 2021, we have signed a memorandum of 

understanding with 3G Radar to form a joint venture to sell our products 

in certain international markets. This is a change in our trading model – 

which until then was in the hands of local distributors. 

The rationale of the transaction is to join up the Company's 

manufacturing capacity with the 3G brand's track record of attracting 

talents, especially in retail.  

The final documents should be signed soon and we expect to start the 

operation in 2022.

SUSTAINABILITY

Human relationships, responsible practices, production with low environmental impact, efficient 

processes, innovation, and fair economic management are some of the attributes that have 

brought us to where we are today. 

Grendene's sustainability journey did not begin just last year, with publication of the Company's 

first Sustainability Report, but 10 years ago, when few people were talking about the subject. 

Today, we are a benchmark in the footwear sector due to having sustainability as part of our 

tradition and profile. In the last 10 years, we have invested in research, processes, technologies 

and equipment to make our products more efficient from the point of view of energy, water and 

resources, implementing constant improvements in the production processes to leverage 

environmental the efficiency of our plants and ensure a lower impact on the planet. 

As a tool for transparency of our commitment, in May 2021 we published our second annual 

Sustainability Report – for 2020 – presented in accordance with the structure and requirements of 

the Global Reporting Initiative. In this document we provide a portrait not only of our results to date, 

but also of all that we intend to do in the future to guarantee a sustainable future world.

In April 2021, Rider launched an exclusive collaboration under the title R Next, with the designer 

Pedro Andrade.  The collection is entirely based on reduction of use of materials – since 

environmental impact was one of the principal concerns in development of the product. The straps 

and cord were produced from post-consumption recycled PET bottles, and 30% of the sole was 

made from pre-consumption recycled material, literally from the factory floor.

MEDIA RELEASE – 2Q21& 1H21

HIGHLIGHTS



We launched the Ipanema Recria collection, 

of sandals at cost accessible to the 

consumer, with lower environmental impact 

–  p rov ing  tha t  s t y le ,  comfo r t  and 

sustainability can go hand in hand. Although 

all the sandals of the brand are already 

vegan, 100% recyclable, 30% manufactured 

from recycled material, and non-toxic, the 

Recria collection further enhances the 

brand's sustainable journey, being 60% 

made from recycled materials – in other 

words, with double the sustainability.

DONATION OF HEALTH AND 
SAFETY EQUIPMENT

In the first half of 2021 we produced 

and donated approximately 2.5 

million protection items for health 

and safety professionals. Since the 

start of the pandemic, we have 

donated more than seven million 

protection items – underlining our 

role as a citizen company.
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We have strengthened Grendene's circular economy program, expanding our service of collection 

of footwear that is no longer usable, via reuse (donation) or exchange, which we had previously 

provided for the Melissa and Rider products. The collection points of the Melissa Clubs will now also 

accept Ipanema products for recycling.



In 1H 2021, on the same volume of pairs, gross revenue was 6.9% higher than in 1H 2019.

GROSS SALES REVENUE

MEDIA RELEASE – 2Q21& 1H21

OPERATIONS IN 2Q21 and 1H21
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GROSS SALES REVENUE – DOMESTIC MARKET

In 1H21 Grendene maintained its rate of recovery. Domestic market gross revenue was 

1.6% higher, while volume of pairs was at the same level as in 2019. 
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GROSS REVENUE FROM SALES – EXPORTS
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In  1H21  there  was a gradual recovery in exports, resulting in gross revenue from exports in 

the half year 26.0% higher than in 1H19, and volume of pairs exported 7.4% higher. 

This  positive  result is a reflection of: our support to distributors over the whole  of  2020;  the 

changes in commercial  management  and in  our  channels;  resumption  of  exports,  and  a 

higher  number  of  destination  countries;  higher volume  of  business  with  direct  clients  in 

certain markets; excellent acceptance by clients  of  the  brands  Copacabana,  Azaléia  and 

Mormaii, a fter  their  global  launch;  greater  presence  in  the  'self-service'  channels;  and, 

depreciation of the Real against the dollar, which makes our products even more competitive, 

with attractive margins for the Company.



According  to  figures  from  Brazil's Foreign Trade Ministry,  the Foreign Trade Service of its 

Central Bank (Secex), and the Brazilian Footwear Manufacturers' Association (Abicalçados), 

Brazilian footwear exports in 1H21 were 17.7%  higher in dollar terms than in  1Q20,  32.3% 

higher  in  US$ in number of pairs sold, and 11.0%  lower in average price,  in US$,  per pair 

exported.  In  comparison,  Grendene's export  revenue  in  dollars  was  88.5%  higher,  and 

volume of pairs exported was 100.9% higher,  with  average  price  per  pair  exported  6.3% 

lower in US dollars.  Grendene's  share in the volume of Brazilian footwear exported in 1Q21 

was 23.2% – compared to 15.3% in 1Q20.
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NET SALES REVENUE

The main factor in Grendene's 1H21 net revenue being 7.1% higher than in 1Q19 was the 

strong volume of pairs sold in the quarter, and our increase in prices. 

COST OF GOODS SOLD 

The increase in COGS of 4.7% in the comparison between 1H19 and 1H21 was a lower 

percentage  than  the  related  increase  in  net  revenue,  reflecting  greater efficiency in 

management of labor costs.
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The chart below shows the movement in market prices of PVC resin (ICIS-LOR) in dollars, 

converted to Reais, and the change in level  of  Grendene's  average cost per pair,  for the 

quarters of 2019 and 2021.

GROSS PROFIT AND GROSS MARGIN

As a result of greater efficiency in 1H21, gross margin was 1.3 percentage points higher than 

in 1H19. 
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SELLING EXPENSES

ADVERTISING EXPENSES

Grendene's selling expenses predominantly comprise variables such as freight, licensings, 

commissions, advertising and marketing. 

Expenses on advertising and marketing as a percentage of net revenue were slightly lower: 

GENERAL AND ADMINISTRATIVE (G&A) EXPENSES 

G&A expenses grew by less than inflation, YoY, in 1H21, and also by less than net revenue. 

As a percentage of Net revenue, they were 4.8% – compared to 5.5% in 1H19. 
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EBIT AND EBITDA

Ebit (Earnings before interest and taxes – operational profit before financial effects): 

Grendene  believes  that  because  it  has a high cash position which generates significant 

financial  revenues,  the  operational  profit  of  its  activity, characterized by Ebit (Earnings 

before interest and taxes) is a better indicator of its operational performance.
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EBITDA

Grendene's business is low capital-intensive. The Company regularly invests an amount 

equivalent  to  its depreciation to keep its production capacity updated.  It also maintains 

positive net cash,  and thus has no costs of interest that need to be paid with funds from 

operations. As a result we believe that analyzing Ebit makes more sense as an indicator 

for operational management.

NET FINANCIAL REVENUE (EXPENSES)

For 1H21 Grendene reports Net financial revenues of R$ 91.3 million, as follows:
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NET PROFIT

Recurring net profit was 22.7% higher in 1H21 than in 1H19, mainly due to greater efficiency 

in COGS, and control of operational expenses.
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CAPEX (FIXED AND INTANGIBLE ASSETS)

CASH GENERATION 

NET CASH AND CASH EQUIVALENTS

Our investments in 1H21 were in: maintenance of industrial buildings and facilities; replacement 

of fixed assets; acquisition of new equipment for modernization of the manufacturing plant; and 

various projects to improve the company's efficiency.

Cash generated by operational activities in 1H21, of R$ 533.9 million, plus a net gain of R$ 3.4 

million on purchase and sale of treasury shares for exercise of stock options and the redemption of 

cash investments of R$ 100.0 million was used as follows: payments of: (i) dividends and Interest 

on Equity totaling R$ 540.8 million; (ii) loans and leasing payments totaling R$ 9.2 million; and (ii) 

investments in a subsidiary, an affiliated company, real estate and intangible assets, totaling R$ 

83.8 million. As a result, the amount held in cash and cash equivalents was R$ 3.5 million higher at 

the end of the quarter. The complete cash flow is shown in Appendix VI.

Grendene continues to maintain a solid financial situation. Net cash (cash, cash equivalents and 

short- and long-term financial investments, less short- and long-term loans and financings) was 

around R$ 2.0 billion on June 30, 2021.

The proportion of 12-month net revenue held in cash and cash equivalents and cash investments 

was 84.5% at June 30, 2021, compared to 140.9% at June 30, 2020.

Changes in the cash position (cash, cash equivalents and short- and long-term financial 

investments), loans and financings and Net cash are as follows:
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DIVIDENDS

In accordance with the by-laws and under the current dividend policy, established on February 13, 

2014 (and published in the Material Announcement of that date), management proposes the 

second distribution of interim dividends, relating to the net profit for the period to June 30, 2021, in 

the amount of R$ 33,702,818.19 – equivalent to R$ 0.037357917 – per share – ad referendum the 

Annual General Meeting that approves the accounts for the 2021 business year, and to be paid on 

and after August 18, 2021.

This will be payable to holders of common shares (GRND3) whose names are in the Company's 

records on August 5, 2021 ('the cut-off date'). Thus Grendene shares (GRND3) will be traded ex-

dividend on the B3 (São Paulo stock exchange) on August 6, 2021.
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CORPORATE EVENTS

April 29, 2021 – Notice to stockholders: May 19, 2021:  Start of payment of the second interim 

dividend, totaling R$ 82.0 million (R$ 0.090861484 per share), for the profit up to March 31, 2021. 

July 5, 2021 – Material Announcement: On July 4, the company signed an exclusive, non-

binding, Memorandum of Understanding with 3G Radar Gestora de Recursos Ltda. (“3G Radar”) 

on constitution of a joint venture between Grendene and 3G Radar outside Brazil for distribution 

and sale of Grendene's products in certain international markets.

July 29, 2021 – Meeting of the Board of Directors: This meeting approved: the financial 

information for the second quarter of 2021; the second interim dividend, of R$ 33.7 million, based 

on the profit to June 30, 2021; completion of the program to buy the Company's nominal common 

shares (without par value) approved by the Board of Directors at a meeting held on March 25, 

2020; creation of a new program for acquisition of the Company's shares; and other matters.
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CAPITAL MARKETS

Information  in this  release may contain statements about future outcomes.  Such 

statements reflect the present perception and outlook of the Company's executive 

officers  on  the  development  of  the  business,  based  on  developments  in  the 

macroeconomic environment, industry conditions,  performance  of the  Company 

and financial results. Any outcomes that are different from such expectations  and 

factors could cause the Company's results to be materially  different  from  current 

expectations, because they involve various risks and uncertainties.

in 1H21, Grendene's shares (B3 ticker: GRND3) provided a return of 27.7%, when reinvestment 

of the dividends is included. In the same period the Ibovespa index rose by 6.5%. Average daily 

trading volume was R$ 14.6 mn in 1H20 (R$ 16.6 mn in 1H20). 

This table gives the number of shares traded, financial volume, and daily average trading:

The lowest market price for GRND3 in the 52 weeks to the end of June 2021 was R$ 6.79, on 

March 2, 2021, and the high for the 12-month period was R$ 10.29, on June 1, 2021. 

This chart shows performance of Grendene ON shares compared to the Bovespa index (Base: 

Dec. 31, 2020 = 100), and daily trading volume.
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APPENDIX I
 CONSOLIDATED GROSS REVENUE, VOLUMES, 

GROSS REVENUE PER PAIR AND MARKET SHARE
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APPENDIX II 
CONSOLIDATED GROSS REVENUE, VOLUMES, GROSS 

REVENUE PER PAIR AND MARKET SHARE – 2021 VS. 2019
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APPENDIX III
CONSOLIDATED STATEMENT OF 

FINANCIAL POSITION, IFRS (R$ '000)
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APPENDIX IV
CONSOLIDATED PROFIT 

AND LOSS ACCOUNT (R$ '000)
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APPENDIX V
CONSOLIDATED PROFIT 

AND LOSS ACCOUNT (R$ '000)
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APPENDIX VI
CONSOLIDATED STATEMENT 

OF CASH FLOW (R$ '000)
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